Managerial Economics Syllabus
ECP 3703  Summer A  2008
Instructor:  
Qiong Zhou

Email:       jeanzhou@ufl.edu
Office:

MAT 400 
Office Hours:
Monday & Wednesday (1:45pm-4:00pm)
              Feel free to drop by during my office hours. If you can’t make during my office hours, send me       
              an email and make an appointment.

Section:
CSE E121
            MWF, period 4(12:30-1:45);  

TR, period 4 and 5(12:30-3:15).
Text:  

Managerial Economics: Theory, Applications, and Cases
by Allen, Doherty, Weigelt, Mansfield, 6th Edition (W.W. Norton & Co., 2005).
Class Notes:  Some notes will be handed out in class.
Course Website: http://plaza.ufl.edu/jeanzhou/teaching.htm
Prerequisites: Principles of Microeconomics (ECO2023) and Survey of Calculus (MAC 2233)
Welcome to my course! In this course I want you to learn a lot, and I want you to do well. Please read the syllabus thoroughly. You are responsible for knowing what is written here. It contains important information that will help you get the most out of this course. 

This class reviews the traditional economic principles most relevant for managers.  During the course, we will survey market processes, demand patterns, cost structures, market conditions, and pricing policies. Cases and problems from Allen/Mansfield will illustrate how economic concepts can be applied to specific industries. An understanding of consumer valuations, production technologies, and inter-firm rivalry can improve corporate strategies. Analytical techniques and quantitative tools will link the concepts to measurement and decision-making. 
I expect material to be read in advance of class, so you are familiar with the conceptual frameworks to be discussed that day. Obviously, not all the material is of equal importance (or relevance), so follow-up reviews (and problem sets) will tend to focus on themes developed during our sessions. Everyone needs to ask questions if points are unclear. We build upon the same basic principles throughout the course. Missed deadlines or exams should be cleared in advance with instructor.

Enrollment in this course constitutes acknowledgement of the following:
1) I understand that the University of Florida expects its students to be honest in all of their academic work. I agree to adhere to this commitment to academic honesty and understand that my failure to comply with this commitment may result in disciplinary action, up to and including expulsion from the University. 
2) I will adhere to university copyright policies as found at   

http://www.uflib.ufl.edu/admin/Copyright.htm.
3) Students requesting classroom accommodation must first register with the Dean of Students Office. The Dean of Students Office will provide documentation to the student who must then provide this documentation to the Instructor when requesting accommodation.
Grades
Problem Sets (25% of Grade)
         25   Five home assignments. 
Individual Quizzes (30% of Grade)     30   Two quizzes.

Participation (10% of Grade)

   10   Team Peer evaluations and in-class participation.
Final Exam (35% of Grade)

   35                                        


Total 



               100
Managerial Economics—ECP 3703
(Zhou – Summer A 2008)

	Week
	Topic
	Chapter
	Exercises/Quiz

	May 12-13
	Introduction
	
	

	
	
	1. Introduction
	

	
	
	2. Optimization Techniques
	Exercise 1

	May 14-20
	Demand
	
	

	
	
	3. Demand Theory
	

	
	
	4. Consumer Behavior
	Exercise 2

	
	
	
	Quiz 1 (May 27)

	May 21-June 3
	Production and cost
	
	

	
	
	7. Production Theory
	

	
	
	8. Technological Change and Innovation

	
	
	9. Cost Analysis
	Exercise 3

	
	
	
	Quiz 2 (June 9)

	June 4-13
	Market Structure
	
	

	
	
	10. Perfect Competition
	

	
	
	11-12. Monopoly and Pricing
	Exercise 4

	June 16-18
	Game Theory
	
	

	
	
	13. Oligopoly
	

	
	
	14. Game Theory and Business Strategy
	Exercise 5

	
	
	Review
	

	Final Exam: June 19


GOOD LUCK!
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