
d e v i n   t   m a t h i a s 

1© Copyright 2007          Devin T. Mathias          University of Michigan         devin@moredonors.com

Welcome

social-networking and its use in annual giving

http://en.wikipedia.org/wiki/Image:Classmates.com_logo.gif
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Agenda

facebook, my space & beyond:

social-networking and its use in annual giving

• Relevance Why do we care?

• History  What is social-networking?

• Basics What is out there?

• Peers & Use How are NPOs using it?

What could you do?

• Future What’s next?
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Relevance

Why do we care?  …Because our alumni do!

Recent graduates have:

•A new definition for “community”

•An expectation that those interested in 
communicating with them will use their 
methods

•A belief that interaction should be available 

24/7, not just 9:00-5:00, M-F

•High standards for the personalization of 
communication
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Relevance

Why do we care?  …Because our alumni do!

If you had 15 minutes of time, which activity 
would you most like to do?

17% - Check social-networking site

17% - Talk on cell phone

14% - Watch TV

10% - Surf web

9% - Play video game

From “Never Ending Friending” April 2007
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Relevance

Why do we care?

More engaged alumni 

= More likely to give

= More likely to update contact information

= More likely to promote your institution
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History

What is social-networking?

Well… let’s use a social-networking tool to find 

an explanation:

“Founded in February 2005, YouTube is the leader in online video, and the 

premier destination to watch and share original videos worldwide through a 

Web experience. YouTube allows people to easily upload and share video 

clips on www.YouTube.com and across the Internet through websites, 

mobile devices, blogs, and email.” – YouTube About YouTube page

http://www.youtube.com/watch?v=6a_KF7TYKVc
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History

What is social-networking?

So… If Kevin knows Eunice…  

http://www.youtube.com/watch?v=TDV7zrHNKXg
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History

What is social-networking?
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Basics

Standard social-networking components:

• Friends – requesting and adding friends to 
your network

• Messages/Walls – ways to communicate via 
the network

• Photos – profile pictures and albums 

• The Profile & Customization – the ability to 
adjust your profile

• The Poke (Facebook) – you can poke 
anyone… but should you?
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Basics

Types of social-networking:

• Open/Public – anyone can join

– Facebook

– MySpace

– LinkedIn

– YouTube

• Closed/Private – restricts access

– Generally specific to a company / university / 

community

– Examples: InCircle (Gator Nation Network), Harris 

Connect
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Open Networks: Facebook

34M+ registered users

Highest number of college-based users

7th most visited website 

#1 website for photo uploads
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Open Networks: Facebook
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Open Networks: Facebook
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Open Networks: Facebook
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Open Networks: Facebook
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Open Networks: MySpace

Over 200M registered users

6th most visited website in the world

3rd most visited website in the United States
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Open Networks: MySpace
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Open Networks: MySpace
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Open Networks: MySpace
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Open Networks: LinkedIn

Over 15M registered users

Primary use: Professional-networking
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Open Networks: LinkedIn
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Open Networks: LinkedIn
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Open Networks: LinkedIn
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Open Networks: Other examples

Over 65,000 videos uploaded/day and over 100M 

videos viewed/day.  Purchased by Google in 11/06

One of the first to market – initial industry leader.  Over 

50M users, but falling behind MySpace & Facebook.

Basic ability to reconnect w/classmates.  Premium 

accounts available with more function.

Primarily blog-based networking tool, with photo and 

video capabilities as well.

Run by Google – focus on user-built communities.

Leader in Central America & India – similar to other 

basic social-networking sites.

Windows Live Spaces - ~100M visitors/month.  Easy 

integration with numerous Microsoft products.

http://en.wikipedia.org/wiki/Image:Classmates.com_logo.gif
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Open Networks: Other examples

Allows users to customize entire networks – creating 

own “mini network” within one site

Primarily a photo-based community, that has grown 

to include blogs and comments.

Relatively behind the “big boys” of social-networking, 

but well integrated with Flickr and other Yahoo! apps.

A bookmark-organizing tool, that allows networking 

and bookmark sharing.

“Blog early, Blog often”

Built on “tagging” and finding connections through 

similar tags.

YouTube for the advanced user – enhanced features 

for users, etc.
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Closed Networks: InCircle
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Closed Networks: InCircle

A social-networking success story…
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Closed Networks: InCircle
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Closed Networks: InCircle
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Peers & Use

How are Non-Profits using social-networking?
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Peers & Use
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Peers & Use
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Peers & Use



d e v i n   t   m a t h i a s 

34© Copyright 2007          Devin T. Mathias          University of Michigan         devin@moredonors.com

Peers & Use

http://www.youtube.com/watch?v=-NdoUo6-0jE
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Peers & Use
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Peers & Use
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Peers & Use
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Peers & Use

MySpace – 21,858 Non-Profits (as of 10/16/07)
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Peers & Use

Others to visit & explore:



d e v i n   t   m a t h i a s 

40© Copyright 2007          Devin T. Mathias          University of Michigan         devin@moredonors.com

Peers & Use

Others to visit & explore:



d e v i n   t   m a t h i a s 

41© Copyright 2007          Devin T. Mathias          University of Michigan         devin@moredonors.com

Peers & Use

Others to visit & explore:



d e v i n   t   m a t h i a s 

42© Copyright 2007          Devin T. Mathias          University of Michigan         devin@moredonors.com

Peers & Use

Others to visit & explore:



d e v i n   t   m a t h i a s 

43© Copyright 2007          Devin T. Mathias          University of Michigan         devin@moredonors.com
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Peers & Use

Others to visit & explore:

www.change.org

www.dosomething.org

www.firstgiving.org

www.givemeaning.com

www.kiva.org
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Peers & Use

Things to do:

• Get profiles for you & your program registered

• Experiment before you promote, so that you 

can learn before being fully “live”

• Get help from students - they can likely do this 
faster (and have more fun) than you

• Promote – once you’re comfortable with your 
presence on these sites, promote and drive 
traffic to the profiles

• Don’t use these tools only for young alumni –
the “old” folks are getting on board too!
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Peers & Use

Some best practices:

• Use the site(s) as a place for constituents to 
find information and communicate with you

• Do not put too much content on the sites –
enough to excite and engage visitors, but not 
enough to bore them away!

• Spread the word via your “traditional” 
channels.

• Use media – videos, podcasts, etc.

• BEWARE…  this stuff is addictive!
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Future – What’s ahead?

May 29, 2007 – Wall Street Journal 

Institutions beginning to teach courses and offer 
degree programs in social computing.  

“The programs tend to draw as much from the sociology, 

psychology & communications departments as they do 

from more traditional computer science classes.”

Examples include: 

Designing Social Media – MIT

Analysis & Design of Online Interaction Environments –

Michigan

Social Networks & Social Processes – Cornell
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Future – What’s ahead?

Device-Based Networking

GPS Phones being linked by social-networking

Boost Mobile offers Motorola phones featuring zoomable 

GPS-enabled maps w/social-networking. 

“When you open up the application, a map appears, 

and you’re able to see where your friends are and what 

they’re doing,” says Boost Mobile representative Cheri 

Quiqley. “Anywhere in the country – if you’re in L.A., and 

your friend’s in New York, you can see what they’re up 

to.” 
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Future – What’s ahead?

Well beyond colleges…
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Agenda

Don’t forget to add me!
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Resources & References

WSJ – Institutions teaching social-networking:

http://tinyurl.com/39gp3p

Newsweek – Can Facebook stay relevant?

http://www.msnbc.msn.com/id/20227872/site/newsweek/

WSJ – A New Generation Reinvents Philanthropy

http://online.wsj.com/article/SB118765256378003494

Fear and Loathing in Web 2.0

CASE Currents, September 2007

GPS Phones with social networking tool

http://articles.gpsfaq.com/details.aspx?item=51


